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WHY DIG ITA L M A R K ETING ?



WHY THIS COURSE by
AADME 

www.aadme.co

If you are a student with big dreams and the 
courage to chase them, GAIMS Academy, in 
partnership with AADME, the Most Trusted 
Digital Marketing Learning Platform, can 
fast-track your success. 

Learn how to turn your passion into profit in 
just 30 days!

Our proven framework, cutting-edge strate-
gies, and practical templates will equip you 
to dominate the digital landscape. Join the 
thousands who have already landed 
high-paying jobs or built thriving online busi-
nesses with our expert guidance.

Discover the GAIMS Academy & AADME ad-
vantage:
• Rapid Career Transformation: 4 out of 5 

students secure new job roles within 3 
months.

• Proven Success: AADME’s track record of 
empowering 50,000+ students worldwide.

• Guaranteed Results: Our comprehensive 
program ensures maximum ROI on your 
time and investment.

Let's make India the global leader in digital 
services. Enroll today and start your journey 
to financial freedom!



@ aadmeofficial @ aadme @ AADME Official
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A r p it  V is h w a k a r m a
Google Ad Expert, Trainer

AADME

arpit-vis hwakarma

P r a d e e p  V e r m a
C opywriting & Meta Ads

Expert, Trainer
AADME

pradeepentrepreneur

A lok  K u m a r  B a d a tia
C hief-Mentor, Trainer

AADME

alokkumarbadatia

A v is h a  N a m d e o
S ocial Media Expert, Trainer

AADME

avis hanamdeo

A n ik e t A m r u te
S EO Expert, Trainer

AADME

aniket-amrute-s eo-expert

S tudent S uccess Manager
AADME

S h a n y

s hany-nupur-topno

S ocial Media, S upport desk
AADME

C h a n c h a l De y

cdeyofficial

anantharumugam

Principal Facilitator
GAIMS

A n a n th  A r u m u g a m



R E W A R D & M E DIA
P R E S E N C E

Aadme Awarded as the Most Trusted Digital
Marketing Learning Platform in 2023

Media Presence:



STUDENTS T ES T IM O N IA LS
W e a re dedic a ted to propelling their c a reers  to new heights ,  a nd their tes timonia ls  reflec t the
tra ns forma tive ex perienc es  they ha ve ha d with us . Here's  a  glimps e into wha t our s tudents  ha ve
to s a y a bout their journey a t A A DME



5 LP A 70  LP A 8 LP A 4 .8  LP A

Debanjan Mondal Foram P. Nikhil Kumar Neha Kumbhare
Marketing Head S E O A nalys t Digital A nalys t A s s oc iate Y outube Operations

3  LP A 4  LP A 3  LP A 5 LP A

Anushka Choudhury Sachin Singh Nidhi Tiwari Akshay Singh
C ontent W riter G oogle A ds  E x pert Digital Marketing E x ec utive Digital Marketing E x ec utive

1.8C r . P A 8 LP A 4 .5  LP A 11 LP A

Gunjan Vaidya Rahul Chakraborty Roshni Bakshi Sharfan Ahamed
C R M Marketing Manager A s s oc iate Manager E x ec utive T rainee A s s oc iate Manager

STUDENTS S UC C ES S  S T O R IES



5 LP A 3  LP A 6  LP A 6 .5  LP A

Vicky Singh Firdous Mulla Joyson Prajwal Priyanka Makheja
Marketing A s s oc iate S r.  B us ines s  Development

E x ec utive
Digital Marketing E x ec utive Digital Marketing A nalys t

8 LP A 3 .5  LP A 5 LP A 3 .5  LP A

Arjun R Sharma Chetan Gharte Ruchika Kurele Omkar Panchal
A nalys t S r.  S E M S pec ialis t P erformanc e Marketing

E x ec utive
Digital Marketing E x ec utive

3  LP A 3 .5  LP A 3 .6  LP A 5.5  LP A

Jai singh Pal Revann Hiremath Bhupendra Singh Sanket Tambatkar
S E O E x ec utive Digital Marketing E x ec utive S oc ial Media E x ec utive Media A c tivation E x ec utive

6  LP A 5  LP A 3 .5  LP A 4  LP A

Ketan Panda S id d h a r th a
C h a k r a v a r ty Yogesh Pise Vaibhav Navlani

S r.  S P S  A s s oc iate B rand P lanner Digital Marketing Manager C ontent C reator



COURSE
C UR R IC ULUM



M od u le - 2

M od u le - 1 Marketing Foundation &  Intro to Digital Marketing

T ools  C ov e r e d :

W ebs ite Planning &  Development for B us ines s

COURSE CURRICULUM

What is  Digital Marketing 
How Digital Marketing C an Help You? 
Traditional Marketing V S  Digital Marketing 

Understanding Domain & Hosting

C hoosing the right domain & hosting

Understanding C MS

Introducing WordPress & C ontrol Panel

Understanding creating categories, tags, pages, and posts

S electing themes, Plugins, widgets

Wordpress site setup

Publishing Blogs C reating Users & S uper Users

Mastering Home Page, S ervice Page, S ales Page, C ontact Us

Page, Thank You Page

& others

(1 S ession)

S es s ion 1

S es s ion 2nd, 3rd,  4th



M od u le - 3

M od u le - 5

T ools  C ov e r e d :

Us ing A rtific ial Intelligence to build Go to Marketing
S trategy

Understanding Buyers Persona & Ideal C ustomer Profile
Understand Buyers J ourney- Design C lient Profile
Introducing Marketing Funnel
TOFU, MOFU, BOFU

Lead G eneration &  Nurturing Mas tery (A  to Z )?
(Module 3  G T M Included)

Who Is A Lead?
Types Of Leads- Green Zone, B lue Zone, Red
Zone
Lead Magnet Fundamentals
Building offers
Building ebook & other offers

S es s ion 5th

Assignment: Create Buyer Persona, USP & UVP for the Businesses.

S es s ion 6th 

S es s ion 6th

S es s ion 5th



M od u le - 7

M od u le - 8

T ools  C ov e r e d :

T ools  C ov e r e d :

Graphic  Des igning Mas tery for B us ines s  Us ing A .I.  

Google A nalytics  4

C reative Designs Tools

Designing Your Marketing Kit:- Logo C orporate

Presentation, Business C ards

Lead Magnet Mockup Design

Design S ocial Media Post

What is  GA4?
S etting Up Google Analytics

(1 S es s ion)

& others

(1 S es s ion)

S es s ion 8th

S es s ion 7th



M od u le - 12

S ocial Media Marketing &  S elling

Why S ocial Media

Top S ocial Media Platforms

Making S ocial Media C ontent Strategy

Importance of C TA

Y ouT ube Marketing &  Optimization Us ing A .I.  

C reating & Optimize YouTube C hannel

YouTube V ideo Optimization To Rank High On YouTube

Pro & Affordable V ideo Equipements

Ranking Youtube V ideos with S EO

How to Get S ubscribers & V iews on YouTube

How to Make Money from YouTube

& others
T ools  C ov e r e d :

(1 S es s ion)

S es s ion 10th &  11th

S es s ion 9th



T ools  C ov e r e d :

M od u le - 13 Ins tagram Marketing for B us ines s

T ools  C ov e r e d :

& much more

or or or 

Learn V ideo E diting for Y ouT ube V ideos , S horts , &  R eels

Why Instagram?

Important Instagram S tatistics

The goal set for Instagram 

Types of Account

What determines how much business you generate from
an Instagram A/C

Graph of Monetization

S MM C alendar Management

How to make V iral Reels

YouTube video editing fundamentals

Using tools such as V N Editor or C apcut or Flimora or
Kinemaster

S es s ion 12th

S es s ion 13th

/ /

(1 S es s ion)



M od u le - 15

T ools  C ov e r e d :

INTRODUCTION OF SEO

M od u le - 16

SEO KEYWORD RESEARCH

LinkedIn Marketing for S tudents  &  J ob Hunting

Introduction To Linkedin & Building A Killer Linkedin Profile

LinkedIn Profile Optimization for J ob Hunting

Linkedin Post Ideas

How to S earch J obs using LinkedIn

S es s ion 14th

S earch Engine & Its functions 
Why S EO 
Definition of S EO

What is  keyword

Types of keywords

Long-tail Keywords

Latent semantic indexing keywords

Keyword research tools

Google Keyword Planner

S earch E ngine Optimization (S E O) 

(7-8 S es s ions )

S es s ion 15th

S es s ion 16th



OFF-PAGE SEO

T ools  C ov e r e d :

TECHNICAL SEO

S itemap

Robot.txt

Google S earch C onsole

S etting Up S earch C onsole &
Reports

Website S peed Tools & Tips to
Optimize

ON-PAGE SEO
Importance of S eo content

Keywords Density & proximity in

content

HTML Optimization

Using the Yoast S EO/RankMath plugin

On-page Optimizing your webpage

URL Optimization

Optimizing tags

Title Tag

Description Tags

Image & Heading Tags

S es s ion 17th

S es s ion 19th S es s ion 20th

S es s ion 18th

GOOGLE MAPLISTING
SEOIntroducing Off-page optimization

Introducing Links and Link syntax
Internal & External Links
Introducing Backlinks
Determining Domain Authority, Page
Authority with tools
Do-follow and No-follow links
Implementing no-follow tags Types of
links
Types of Backlinks
Backlinks C reation

Google Business Profile C reation &
Optimization

& much more/



GOOGLE SEARCH ADS

GOOGLE VIDEO ADS

M od u le - 17 S earch E ngine Marketing (Paid A ds ) 

(5 S es s ions )

V ideo Ads C ampaign S etup

S es s ion 22th

R es earc h &  S etup
G oogle A ds  for C lient

P rojec t

R es earc h &  S etup
G oogle A ds  for C lient

P rojec t

Understanding Ad Investment Mindset
How S uccessful Advertisers Think & Act
Fundamental Of Google Ads
Where Do Google Ads Appear
Types of Google Ads
Objectives of Ads
S etting Up Your First S earch Ad C ampaign
Understanding Ad Position
Quality S core Ad Rank
How to S et a Budget
Understanding Negative Keywords &
Modifiers
Understanding Ad Extensions

S es s ion 21th

Research & Setup Google
Ads for Client Project

 Setup Google Video Ads



GOOGLE DISPLAY ADS

GOOGLE ADS REMARKETING

What is  Remarketing?

How remarketing works?

Installing Google S ite Tag

C reate different remarketing audience

S etup Google Ads Remarketing C ampaign

T ools  C ov e r e d :
G OOG L E  A DS

T R A NS P A R E NC Y

R es earc h &  S etup
G oogle A ds  for C lient

P rojec t

Display ads C ampaign S etup

S es s ion 23th

S es s ion 24th

& much more.

Setup Display Ads



M od u le - 18

T ools  C ov e r e d :

& much more.

 Meta A ds

Different Ways of FB  Marketing

Optimizing FB Pages Using FB Groups

Understanding C ampaign Objective

Types of Budget

What is  FB  Remarketing

C BO - Importance & Myths

Understanding C ustom Audience

Installing Pixel C ode

Understanding C ustom C onversion

S etting And Targeting Audience

Running Live C ustom Audience

LIV E C ampaign- C old Audience Targeting for Email
S ignups

(3 S es s ions )

S es s ion 25th &  26th



Google C ertifications

Felicitation C eremony

Bonus C lass & C ertificate
Distribution

S es s ion 27th

S es s ion 28th



     ce
rtifica

te

AADME C ER T IFIC A T IO N

Next-Gen AI-Powered Digital Marketing
Professional Program Certification

www.aadme.co



Actual Market 
Course Fees:  ₹4 0 0 0 0 / -

S pec ial Offer:  5000/- + G S T

C O UR S E FEES. .

www.aadme.c o



OUR ALUMNI  WORK AT

www.aadme.c o



“We Build Marketing Leaders, 
Not Managers"

Contact Us 

- AADME

director@gaims.in

+91-9731984671

www.gaims.in

(Ananth)


